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ENTERPRISE IN ACTION

STUDENT TASK
Cadbury Prize Ball

Cadbury’s are looking to increase their product offering. They have asked your team to research and develop
a product that they could potentially bring to market.

FEATURES OF QUALITY FOR CLASSROOM-BASED ASSESSMENT 1

See Junior Cycle Business Studies:
Guidelines for the Classroom-Based Assessments and Assessment Task

EVIDENCE

Powerpoint

Click here to view the entire powerpoint with annotations and feedback related to the Features of Quality.


https://curriculumonline.ie/getmedia/db49a6b8-0cf8-446f-bc28-b382d37cb53d/AssessmentGL_BS_0119_EN.pdf
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FOQ 4: The prototype is of
excellent quality and the students
designed a video advertisement

for their product.
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Our Product

Our product is Cadbury Prize Balls. They are solid milk and
white chocolate balls which contains a Cadbury collectable
toy. This product will come with a board that corresponds
with the collectables. Once our consumers collect all the
collectables (including special editions) they will be in with
a chance of winning a sum of money. Our product will
extend Cadbury’s life cycle.
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Market Research

We used a number of different

methods of research to find out ‘ '

useful information that will help SUNeyMonkeyo

us form our marketing mix.

We conducted a survey and a
small focus group.

Our Survey

Our survey is a method of field research that we made to provide us
with a qualitative and quantitative data.The results of our survey
shaped what our product would be like.We analysed the results and
showed our findings.Surveys are a very good way to find true
information and thoughts and opinions directly from our target market.
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Market Research

Survey and Focus Group Analyses.

Analysis for question 1

What is your favourite type of chocolate?

¢ In this picture shown are our
statistics for question one.

e Our consumers favourite type
of chocolate is milk (46 %)
followed by white (28%), then

dark chocolate (26 %).
¢ We will make our chocolate Skipped: 0 Answered: 39
balls out of milk and white
Dark 26% 10
chocolate as they were the
two favourites. Milk 46% 18
White 28% 11
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Analysis for question 2

o you like collecting items?

¢ This question shows how our
consumers feel about
collecting items.

e 87% of our consumers like to
collect items, so this means
we will make our items
collectable. This result will
help our product generate
more income as more people
would like to collect item as
and eat yummy chocolate.

Skipped: 0 Answered: 39

es 87%

o 13%

Analysis for question 3

3. What kind of toys would you like to find in a prize ball?
e.g. dinosaur, fairy.

e This question we collected
qualitative data as this was an | fesPonses
open ended question.

39

< Responses

Toys that you can put together.

¢ The results shown was that ,
the majority of our target
market would like to find
animals inside our prize balls.

superheroes >

Alittle soccer set with a ball, 2 goals and a mini pitch >

We have used this key
information to put a
collectable animal in our prize
balls.

Idon’t know

Bean Bozzles or a SQUISHYIII!
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Analysis for question 4

4. How much would you be willing to pay for a prize
ball? (solid and apple size)

¢ In this question we asked our
target market how much they

ez w 4159 63% M),

would be willing to pay for a <
Cadbury prize ball. We

provided information on the >
size of the ball so they could .

make an informed decision.

* To decide on a price we took

an average out of our s ,
response. The average was

€5, so we will price our prize R >
ball at this. s

Analysis for question 5

5. What would be the most convenient place for you
to buy chocolate?

e This question asks where our
consumers would buy
chocolate from.

e 21 of our 39 (54%), found
supermarkets the most
convenient place to buy
chocolate. et A s

e This means we will sell our
prize balls in supermarkets I Local NewsAgent 3% 12
such as SuperValu. Supermarket sa% o

Other (please specify) 5% 6>
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Analysis for question 6

* In this question we asked our What would you prefer to win?
consumers what they would prefer
to win. The choices were a sum of
money, 5 free Cadbury’s products or
a trip to the Cadbury’s factory.
* The majority being 77% chose a
sum of money, which means that
this is what we will give our
consumers a chance to win. EEEE—
¢ We did consider our next highest Skipped: 0 Answered: 39
choice which was a trip to Cadbury’s
factory (18%) but we decided the Sum of money 77% 30
difference was too big making it the & Fise GadbuylE pradusts % o
minority who wanted a trip to our
faCtOFy- A trip to the Cadbury's factory 8% 7

Analysis for question 7

¢ This questions asked our consumers where 7. Where are you most likely to see an advertisement?
they were most likely to see an advertisement.

* 67% of our target market would mostly see
an advertisement on TV. 18% would mostly
see advertisements on social media
e.g.Facebook

We understand TV is the most expensive but

we can afford it as we are a multi-million euro _
. I
corporation.
Skipped: 0 Answered: 39
¢ Were going to use this as it has many
advantages such as a lot of people seeing our Radio 5% 2
advertisements. )
Television 67% 26
« We will consider using social media as it was Elllboards 5% 2
the second most favourable choice with 18%,
as social media is cheaper than advertising on HenSpdpes &b 1
TV and could potentially expand our target el —
market.

! Other (please specify) 3% 1>
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Analysis for question 8

8. Do you have any other suggestions on how to improve our
* As you can see from our results out of | product?

the 35 of our target market the
majority have no other suggestions on | Responses 35
how to improve our product showing
us that they believe it is a very good

idea. No, ot really

< Responses

¢ We also took into account some
members of our target market wanted
limited editions and famous toys

No its very good >

inside. Make limited edition items >
¢ With the previous information we have No >

decided to make limited edition and

hopefully in the future pair up with No >

movie companies e.g, Pixar to have ’

movie toy collectables (seen in our put some of the most famous toys in the prize balls

conclusions and recommendations).

FOQ 2: The evaluation of the

1) These recording show our interview collective research findings is of
with a focus group members who
were 12 years old (in our target
market)

excellent quality, demonstrating a

2)

A

consideration of different points
of view and the credibility of
3 Our results of our focus group were sources of information.
) very similar to those of our survey as
they all would prefer to win a chance
of money, liked milk and white have analysed the focus groups
chocolate and like to collect items. responses in more depth.

To improve the group could
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Feasibility of our product

e Through analysing our informative survey results, we have decided as a
company to make some changes to our original idea such as......

o Making our product out of milk and white chocolate.
¢ Decided to give our consumers a chance to win a sum of money (max.€500).
* To sell our products in local supermarkets e.g SuperValu.

* We believe there is a market for this product as it is different to anything our
competitors are making at the moment and there is a unique selling point
which is our collectable items.

* Our customer feedback from our survey showed that people would like this
product as we got a few additional comments on how they thought this was
a good idea, for example “ this is an amazing idea!”

Feasibility of our product

¢ To develop our product our
production costs will be higher
than the average company as the
prize balls are solid milk and
white chocolate.

¢ We will reduce the cost per ball
by producing our product in bulk.

¢ This information will be clearly
visible in a further slide, relating
to production cost in more detail.

¢ We will generate a growing
income from our predicted
product sales.
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How it works
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* Play the game to win the ,Jav_-;\ T ‘
ame! 0w A J‘-; :
g 2 7 ng \\.,‘;"
« Simply collect all toys S e»/é{ AN o 0,
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\| analysis

- WEAKNESSES |
k b

SWOT Analysis

The Strengths, Weaknesses, Opportunities ad
Threats of Cadbury Prize Ball
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Cadbury Prize Ball-Swot
Analysis

Strengths WEEUGQEREES
® |nnovative idea ® Expensive to produce.
® The product convinces L Well known
people to buy more as competitors.
they come with
collectable items that
could win you a prize.
® Lasts longer than
normal chocolate.

Product, Price, Promotion and Place




Junior Cycle Business Studies - Second Year

¢ Our product is a milk or white chocolate
solid chocolate ball. Inside our prize balls,
there is a collectable figurine inclosed in a
colourful plastic capsule.

e Our product is made out of milk or white
chocolate as these were the most popular
flavours with our consumers. We are
inserting collectable items inside the prize
ball as our consumers have shown
through our survey they have a large
interest in collectables.

1. Product E
|
o
|

¢ Our packaging is re-usable and

a’>
recyclable, the design is colourful squares ——
-

with the logo in black text to make it
stand out. Our nutritional information is
displayed on the right side of our
packaging and the safety precautions.

Product

* Our unique selling point is our collectable items that the consumers want.
No other products similar to ours has collectable items and gives our
consumers an opportunities to win a sum of money (max.€500). Our
consumers can win this through taking part in a collectable toy race game.

» Our target market is children ages 4-12yrs, this is because the choking
hazard age is children under 3. We also found through research that 4-12yr
old children eat the most chocolate out of all children this is why it is good
to aim chocolate products at this particular age group.

* Cadbury Prize Balls are very unique but does have a very similar
competitor being Kinder Eggs, as both products are chocolate balls with
toys inside but our product is solid and toys are collectables which makes
it hard to compare to anything right know in the market .

¢ Our product is in the introduction stage of the product life cycle.
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Nutritional Information

mgm
Nutrition Facts
Serving size
L |
Amount Per Serving
Calories 440
% Daily Value*
Total Fat 28g 36%
Saturated Fat 20g 100%
Trans Fat 10g
Polyunsaturated Fat Og
Monounsaturated Fat Og
Cholesterol 0mg 0%
Omg 0%
Total Carbohydrate Og 0%
| . Dietary Fiber Og 0%
Total Sugars 100g
Includes Og Added Sugars 0%
Sugar Alcohol Og
Protein Og 0%
Vitamin D Omcg 0%
Calcium 195mg 15%
Iron Omg 0%
Potassium 94mg 2%
*The % Daily Value (DV) tells you how much a nutrient in a
serving of food contributes to a daily diet. 2,000 calories a
day is used for general nutrition advice.

This nutrition facts and safety information will be displayed clearly on all Cadbury Prize Ball packages

* The price of Cadbury’s Prize Balls is planned at €5.00. We
chose this price as it was the most favourable for our
consumers and this price will give us a larger profitable
income.

* Our most well known competitors is Kinder as they have a
chocolate egg with a toy inside, this product costs €1.20
in Tesco, €1.45 in SuperValu and €0.90 in Lidl. This
shows the average for a 20 gram kinder egg is €1.20.

* We believe as a trusted company that it should always be
quality over quantity in any of our products.
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Production costs

To make a profit we have calculated the following figures.

These calculations refer to one prize ball.

Animals toy- 25c (if toy is limited edition it will be more expensive).
Milk and white chocolate both 50c.

Production price per ball (including packaging) 25c.

Calculations- 25¢ + 50c + 25c¢ = €1.00.

This will give us a profit of €4 per ball.

Financial Information

All of our cocoa beans come from Ghana, West Africa (fair trade). It is very expensive
to ship over but the quality of cocoa helps to produce such tasty chocolate.

To manufacture our prize balls it cost €1.00 per ball, this includes packaging and the
Cadbury collectables.

As our product will be sold by local supermarkets, for €5 this will give us the figures
that follow.

According to the previous figures we estimate to make a profit of €4.00 per ball. This
does not include taxes

In the first year of the introduction stage, figures show we will have an increasing
profit of €168,000 minimum.

We have estimated that this product will increase Cadbury sales significantly and will
never cause us as a company to fall into deficit.
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3. Promotion

* We are going to advertise our
creative product in several places.
Firstly, television, the advantages
are that a wider range of our target
market will see it.

* Another advantage would be we
can use pictures of our product and
show children aged 4-12 enjoying
it. On television our consumers will best medium for
see pictures and hear sound which Advertisement,
is more attractive for a product.

¢ One disadvantage is that it's very
expensive but we believe Cadbury
can afford it.

4. Place

¢ As a result of our findings, we have DU N N ES

decided that, we will sell our Cadburys STORES
Prize Ball at local supermarkets, e.g.

Supervalu.The reason we chose to sell T ESC O
our product at a local supermarket is

because the majority of our target r L & & & 4
market would purchase our product in
their local supermarket. M &S
* The advantages of selling our EST. 1884 LIVE EVERY DAY

products at local supermarkets are, its

very convenient for our consumers to

purchase.The disadvantage of selling L_EUROSPARIY
at supermarkets is that there will be a

lot of competition between different

chocolate brands such as Kinder.
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Cadbury Prize balls!

Delicious Cadbury chocolate and amazing prizes to be won!

Social media advertisement

Will pop up for 5 seconds then and exit sign will
appear.

FOQ 4: The project is
completed to a very
high standard, is very
comprehensive and

represents information

in a variety of different

formats.

Cadbury Prize Balls TV Advertisement

Screened on children’s TV channels e.g,Disney
Channel
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Conclusion &
Recommendations

¢ In Conclusion, we believe that our 0
product will hit the market running 5 i )
and significantly increase Cadbury N I

sales and extend the brand life 5

cycle. FOQ 3: The action plan

e This product is the most creative, demonstrates ambition
innovative and unique chocolate * and creativity and is based
product there is on the market at the : Y d. evid i
moment. llN~IVER$AII. on a sound, evidence

based judgement of all

¢ We plan to partner with movie the information available
production companies such as Pixar to the student. It is
and DreamWorks. We will do this to
ensure that all of our consumers get
a mix of different surprises such as standard. The information
movie characters. from the students’

completed to a very high

primary & secondary
research follows through
to decisions made in the

action plan.

Appgnﬂices

7

l Sketches of toy animal collectables that we be inside our produc

Finished detailed drawing of our prototypes
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Thank You for your time.
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RESEARCH: STUDENT A

Appendix 1: Business in Action — Template for Student Research

Project option: Enterprise in Action
Economics in Action
Finance in Action
Title of your project

CC\C\ b'\.\r\g D("\'le Baws | . .
Method of research Field (primary) research B’

T — and ,50(;&.'\6 groups Desk (secondary) research EP
1.1 Introduction: Outline briefly the purpose of your research

o purpose 0§ my research was Yo Find out whatr our Consam
$ needed anel wanted. \ used secondany | desk research
Yo Sind the age §or choking hazards ag 4nis woud e§feck
™I targer markkek. | alse researchad Cadburyé compekirors
o s@ onat \ weas  up c\smhs‘n. My research neiped we

o create a unigue. produck Yhaet Nag never been dong hefore. FOQ 1: The student uses a highly
1.2 Method of research: Explain briefly why you have chosen your method of research effective research method to
{ chose Yoiw primani and sewnclary veseavch o Se‘\ mote CS55icieny collect data and demonstrates a
and €s55ec recl in§ormanon andl resuilies, M Siea research high level of analysis of her data
wWinich was a oringal Survey provided me (o Y Beth guantive and findings. A survey & focus group
Quamirive cava wnich was useful Sor making ovwr ‘“Q"\VQ‘*'\“%" was used as primary research

MixX. \ gigo cteated f an 0§ & gocus groue woiAh my rargey marw
ic get Saw-tofo@ reuable t@5uits. | used desk Tesearchas | foand
Gub A Lot of guick (nformation oN caclbungd compe s tors.
| 1.3 Sources: List your source(s) of information
Survey Monwey, CC\dbuu"s 6§55 vcal websibe, Natiod wide template.
children hospital website, patents of chidren whe consumg
choclate
[ 1.4 Summary: Give a brief summary of what you found out as a result of your research
Qs o result of My (nFormative Suivey ohd Socus grovupi

Nave coma up wWith & Aumber o\f TRSUIES. Firsnu o siMpe guaes vioen

whiaen g

and desk research was carried

out online. Detailed analysis

was presented in her research

creaited) ON Cuf sUfRy Was What wpe 6§ choclate Ao
O pfe&erll) MK, dary of WNITE | rhe eSWlts sncweal that il and
W were rre Fowarites Hhis means my Caclburngs Prize Bans will
Re  made outcf milkk orfancl white chocciate o 0 4R vesalts
Vofountt cul dAug w0y TOS€aTeh  wucss NG will ARYerming My
preduck VS, 0UT CONSUMrg i@ Ao conle tFeMs  SG (L wontel buyg
hoclate Sf‘em O supermaryies ¢ 9 suerNaly, 30 ot o§ og\..(‘

ga %c__,.(: ¥C\l‘8€t Mmarwey wae p\’QS?v \‘C \«n'n o sum Cf Mmonev
(Cesoo «*'\s{), 6F were mast Likey \tc see <\T\ L\c\ve‘rhsm.hj f"\ﬁ‘ ‘VQN
\’Q\Q\n(s.c:\‘ tha qucm\.v ogo,\r 'r«:\f%zt marker woadc ()(\j €< fora pnire

J bC\\\(C(’\\Ck\\C\keC\ by SV OAIRg 1 owvo\gL’)a(\c\ erthy Cull Na O pog i vive _g-eec\'k.(j

6N our prectuc- Those fesaug i relp Qo doveicp My proctuck TO DE +he bes
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1.5 Evaluation of findings: Think critically about the following questions and write a short response

(a) Were you surprised by your findings? Give a reason for your answer. _ :
I was preenel cotfectly  precvicaing Megr of My §inclings Gg )
w as i’\’\;\\“\“s '*’j; ™y '\L‘\\'%L\ nNarkex Wi \e crenting eow=iny
Surey. Anere was o Park of o Findinge Fad Suidrisen Me Avg
:‘CS(, \fnlg WOl 4hatr our \’C\T%}Z‘t Mcrxe t C\g'lk\ “UeiQnes Loowd Qfege\’
D AS S, - N \
I asum of money Cvax-s0s) TaVENar Ahan §ce2 chocdrare oF
A 4rip Yo Cadbueys Cacrom) . Whis was Sup nsifg as | yse Ao nevieve
tNas Ch{\dicn(_'q-;d\ woeulQ plefFer cnoccold ¥€ PIoevC ¥ nee MO ye
(b) Is the source of your research reliable? Give a reason for your answer
Yes ~NeiN WALl O wWel uged @ pumber O.F diggerent Sour@s. | Ginky
Sedi n e o veg e ; Ll i
;mcskk:a ¢ r:oﬁ\ ‘v vecearch +a q of hociting hazards, ¥is woe
P nAV:c.p ana €dGsy and cang from q @iabi@ webs e . | also p—"
cpie (g " ; : :
; P ( \y\' Vi'\(\fh‘e") ko asw thom a j—ew QUesnong . inis ereairch cid
k’take \o.udzrc,hma <onsun..n9) vk L faly Know Mar Yhe cesuits w eve
UL | . te , w a0 ‘ :
e angl wp to cla € walie ae W ghevingt caald be bicsed o Ao ag up
(c) Is the information one-sided or biased? Give a reason for your answer. Y& dake.
e Wmgormation \ Nawve gathewed ¢ qot verd onesided e bidsal .« The
N venet con be Ve biciced bulb i foas Case \ Delieve it was \'V‘\\"\J’\\l
anel SC\C fual. M\\) WWrerview (AN ¢ thoy staden g was not b.as ec\ s |\

N2Grd event0nzs opions and dhoughts whi(h \ Wsect Yo FeY ™y resaie.
O Shighthy impicve ™ inFermarion | wantd tilte to gathor thougints aad
OPICNS SS—f o HhON $ TUClente in (i EEereNt afeas, winich wouwld 1 kurd Make gy $abks hotier
1.6 Conclusion: Based on your findings what is the key message you will share with your team?
,905&\ on ngmt\--\g; the ey """"f*“gz Ve shave wi YW my eanm

Y0 Maice Bk

povze Wwati ouk QS: Mi\\c and white choccoclate. |

sHna this ¢y X S
Sl e ;\ S v‘cm& Wwrough ¢l o my survey ancl fecus greap
8al = ™ Maricet, fesCaivch . \nis S WMANG o€ MaRing the prediuck
“YOF s and  wWhte chocoiate s g = e 9 € -P
WOYQRY  markiet (a4t ) preger those Sio Yeu as wa Mgjerity of cur
AT MUK and White fparely any of e VC_-n-s, '§ AN weve ncr Mado ool
I ™ of our FargRi marker woulg pvchese iff.
1.7 Decision-making: How do you think your findings will affect your team’s action plan?
Y gn‘\d-ﬂgs @9 MK and white checolcde are sng Savourie fiayours anc
{o Nsert conechable (YWY (hto dha prizeval wiy c\e&'m\e\j affect
My Feans achien plap, \n My ackien PO | nave ceperated b inie

q \Sec\\u-w. Preciuct, Pri©, Pla and Promorion. O my §iNAINgs wl
S etion Pl 45 ool o can o, T it wil be
W B w..-e OTLCC,K.‘\Q’\\ Wil CGrain covecrable remg Jve saad
‘ C;M\ :;:“C,‘ \;:;i;n“fkeh‘ @-gSupertVNaly, witt e advertised on relevis cn
JC\! \ « = i
\C\’ w2 il be IT\H\-I'\\C& 6‘5 and will be i g2e CF((‘ 3 ohll

appie - My gma‘ngg Wl nelp o impro
N : { fove anct i .
elan, 4 v e anc develop mx reams ¢ Hon

1.8 Recording your sources: Provide some evidence of your research e.g. interview questions,

guestionnaire, photocopies, images, notes, graphic organizers etc.
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evrden of ouy reseavan

Vv

1. What is your favourite type of chocolate?

2. Do you like collecting items?

3. What kind of toys would you like to find in a prize
ball? e.g. dinosaur, fairy.

4. How much would you be willing to pay for a prize
ball? (solid and apple size)

5. What would be the most conw

h ?
6. What would you prefer to win? taibuy shsggie

8. Do you have any other suggestions on how to
improve our product?

7. Where are you most likely to see an adv@:tisc@ieiit
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REFLECTION: STUDENT A

Appendix 2: Business in Action — Template for the Student Reflection

Project option: Enterprise in Action ]
Economics in Action |
Finance in Action

| Title of your project | Student name

(ad0uny Prige Dot .
1.1 Introduction: Provide a brief outline of your project

ANy predact 10 a solicd milg of [ancd white Chocolare At the

5ize of an apple( 1o-100gram) , \nside my chocoiate beul
e | : X o o
the S oan animnal YOV Convectabie ipe\osed i Pltisric Capsiie

1Qu ring x ‘

m or P o

MOPFGIeA | used field and cf fes eavd <

to notp shape  my b'.\sinQS;S: PN con ke SR I s FOQ 1: The student uses a highly
oNotion Ane . D3\ Naing the Hpse, - i .
Pronotion Ana plae). this plan | carried eut i“})@(\ ‘GP C_l‘:“fﬂ“ A Pric, effective research method to
procluct ih best mogel - My_psogect shous a cear 4enRGESidR Y oy busias nowied
1.2 Roles and responsibilities: Describe your key role and your main responsibilities ®

collect data and demonstrates a

My ke roie AGNNg i PRojct experieng Uxg ro ireep my greup cn high level of analysis of her data
Fracke deanly anc malre sure every memper Wew whay worls they Mﬁx\ﬁ\ findings. A survey & focus group
4 O . : A
to C\OJNS WAS Very Ampettant TC‘E'.’ e \J: I avcl Doy Ae th-s‘ { L'P\\e\;e was used as primary research

*e wWould of i ‘ .
fen uNon P i elueiess .Qno thor Wtey vore of miv wds .
5 3““' g diog, > § - and desk research was carried

TS make mawyg g )
bl eih ¢ 4 whg our MGMA plannad pro robupeg. Yo Yo NS | had Yo ‘
' 'O deing lers o dbFerent swerches. | then heel to PRYSiCay out online. Detailed analysis

MciR@ ainal clesign My groups proto B cuh 1001 ¥ AEY Shr\k..

V. étlec ¢ 4 s e PEOSOEER i M S f"l.d S0E ug.“é“s; thieck was presented in her research
1.3 Summary: Give a brief summary of how you contributed to your project during the following template.

activities:

(a) How | contributed to researching the project 4 Sincling cut f o proctadt s

)5“';&\‘ codttibutecy 1o rescu(ch.'ng ih prc‘jectb - J » ' |
heen proctuaed befe@- if tckcay §inctoul this agofmatica d W‘-v‘“‘}‘“‘{}?ﬂ"‘\‘
i = AvA 5 reveatiyg- . _
o moet ex PEtakions s My p::x\»lt\ew:\\\te'gt“cggc““&’:ﬁ“"e“L,‘e., eaten) Ahat |
Ehougnt ©f I of the eight GUINCy GUESTIY | 5 Ny 1> FC et
:._;oo\,ng a\sco es e’g\\ S—GC\?S greup e ccmnngmtt?g 5,,;\? ;,r;g;\:\(‘tl L“LS t';\xs
3 . has ¥ plaws YO piohoe o % NG NN
oxperieng | researcnod the hos on pian More efFicient. Durthg *
INCOTMAG FOn waouich Mah@ may acn pics . resecrehed how inany
PO (€LY, wion GoTming My purn riona) (ngrmaticns | ¢ e '
el sugats @te af@ in Cadbury pretets so 1 would '\1‘!\\:'\,;“\&“‘:)\1 '-Iengf_;-c:gr:‘h:
vJC‘».:\dg ¥ inte Cacibury procucts - Whab ‘@.‘?.\""F?.e“f# AN (NG every
%l\ aro; O A MAUle SWe ro 5c“r\\l L’b‘“ S A 2 ‘
N of ™Y BT S il Bices my Group comieved.
(b) How I contributed to ana’lyaﬁg the research’information survey results, \ made
When afcilysing my reans fescarch dnformaricd s ponse| ans wer
Sufe kO CODATidyIe My PPINICAS anct theug M on every FESPER

R X res pONS & put Qs |
Nion cloing o proicct 1 rupea Tt rha § Sarvey REAES o
said , | cmnabu\'(’(”‘ tc all- 1t

& A
shon vistenod 1O cul ISsponses™L My Feeuxs
- ecg Of ingermarion. ds | analysety the
geoup ana repecte on eads P e 10 provide Yo seperale Soirms
fincings of My gocus group, | WS - : oup) » BAC answer i
g;: fésgclrch informarion (both Survey ‘;‘(‘\ fg;:zcgr?c}\‘)cn \'\O-u\ this wi'ﬂ\ﬂ
- scys g rowbs s (8 was ahie
got From My sarvey and gocys §romt 10 AT o e pect g
i{;Feg—* My QCHON PG N iNA j:uh.-re v

A informaricd FoO my group That ege ta
10 contvibube V}\'Cl‘L{:\_ED‘tg‘\'\ picn m'\aci‘ v perfecs.

>

el Pe\\- N oue |
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(c) How I contributed to developing the action plan \
I contributed Yo cevel Ping tha action plan as ™ creareda piang
bus'sg'\ _cn my ginuin&)s §eem mu groups \’Gst’flfd\(satw\. anch fc(u.s
TeaP). This dlan was then use +o develop amy Qroups Gicrion pian

Eoch aspect of my cickrion Pan e g H pr | reflecred on previcug
Dlising sg informaticn Nad | would share woirh My GrouR WiMeh was
thon pur into the project; such as i decicled My group Shoutdd @xpicun

cur proauct(Cadbury prize paugd UsP Cunigue sening poim) as this is ey
tc putY in to Mmcke o info(mcn'-vve ac¥ion picp- |+ alsc conirihuted
vikuail ipfermartion ger an dps( POoAUCt) Prige piomo ticn ang Vic) anct Fu e
(d) How | contributed to compiling the project v ¢\icl nct A S vhis my TOUPS action Pic
| peorsenuny bevieve | ccdriburen oy 2\ i NOUY be compilte +c N
Compivihg my growps project. Fishul Usec my devia cind pPower o
*o Com P\Relmcnluz th piojec k.t wauldd dlwaews say wWhat ingoimatica
Neoced vo e compiled into My project, db every secticns eg in our
Gckion plan | saicl we agedledd Yo AN pe cerrain information ¢n cur Mar w
MIX- Gever vhe enc o b eaen (lass just bejore we fIMiSh L wowd chock for
ANy grammar v spening mistanes in each siidde | Made sure V wdas wontrihy
P tvhe best of my Gbility as imade sure | wrcre Sothing on each siide o
Projected ‘ i ¢ iCh and graphics (n cur hNis o
Projecte i alSo inserted il Richures and graphics .n Ou Dk

Do ek as ¥
7Y '(\' DL

1.4 Review: Describe how you got on as a team and any difficulties you overcame while working as

a_team or Describe the advantages and challenges of working on this group project from your

individual perspective (19 @ ¥eam we gor on @xcepticnaliv wen YR wheie

WM Yhrouigh YN progect even Yhough we had Yo evercima mifer .
AfFicul bies that coulel o f o ffec ke oAt Pfoy e v f we c\.\u\nzr‘pv c§
rem . he S\\TS* t'\"fF‘.(L‘“’" Was it the very stafbtof ThQ PTCyCot wikog
had diffecent Project ideas -G decicle oh wur |-"f~"~f‘iu<_* w e \-‘5"9 \'e“”: y
Ne@Gotiation Stk te JUIN our 1A rogevhor to form C":“’ perfect WOIg
R Nagt cifficuity we overcame wWas deccling o ‘5~\"V\~| L;,u%‘rf-cm el
every momb e had great iclecs DAt we contd onl) have Fgues kicas. TO oy

S Wi i e leepl
Yhi we clecid@d Lo Wse cul busifas Mancgihg S Wil and ;ehc:';{‘ ons o
Fecim (f eDCh ¢ ues bich WAS vikial #WRON we worlea ag a TRt
was Gc&(\q soived. cdg o Feam we werte alfMosr pergect, &V “lhc'\‘? con
Ul ryend ke P F ap with the WOl anct vhe mest impertant srill 1hat mag
Worll So wUueil o gevha £ wWGs QveTviond Nl confiClén o CoMmMUDI(AYe frgo- ke

1.5 Teacher feedback
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RESEARCH: STUDENT B

Appendix 1: Business in Action — Template for Student Research
P
Project option: Enterprise in Action
[ Economics in Action g
Finance in Action
Title of your project

adbury Pr\ Lé, PUOLLS I

Method of reséarch’ Resca"d’)m Onlrka SJVEH" Field (pr;mary) research E/ ’

us 9(‘0&()5 Desk (secondary) research @/
1.1 Introduction: Outline brleﬂy the purppse of your research FOQ 1: The student uses a highly
TM effective research method to
collect data and demonstrates a
OU,r W /Sat-(‘ high level of analysis of her data

£ Fainet P ey We/foi
| M%%W&&ﬁ )ﬂEWW wplove

_oste

—1

findings. A survey & focus group
was used as primary research
and desk research was carried

out online. Detailed analysis

was presented in her research

[1.2 Method of research Explaln briefly why you have chgsen your method of research
|
M&Oﬁf\ M\ template.
{ p [
ﬂfoﬂw )\ﬂl}\m ous” toget ‘ ‘ (
llBSource List f inf ti
Sd‘ve\; rsn;/(;)?)rhs;);rce of information nQL.OOaL ChLd{‘@/)g"
hosp.bal Website, Cawag website

14 SummaW sur/ng&ifwhaﬂ ounj out as a result of your,research
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1.5 Evaluation of findings: Think critically about the following questions and write a short response

(a) Were you surprised by your find'ngs?ﬁve a reason for your answer.

-sfded or biased? Give a,reason for you

N\ot, Aidid

1 6 onclusv n Based on your f|nd|ngs what is the key message you wHI;}iE(re with yqur team?

/Shcuﬁg M Uwhaﬁ
Ai'}jt fLud
AU
VST m’tﬁ 20
1.7 Deuswn%&::l\({‘li‘gctiv do you think y ur fndlng% S am

v‘mmf//{

be
1.8 Recording your sources: Provlde some evidence of your research e.g. interview questions,

questionnaire, photocopies, images, notes, graphic organizers etc.
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REFLECTION: STUDENT B

Appendix 2: Business in Action — Template for the Student Reflection

2

[ Project option: Enterprise in Action
Economics in Action
| Finance in Action ]

[ Title of your project [ St

‘ quh\.u' u PF e bCLuS
1.1 Introductibn: Provide a brief outline of your prm

M&@n(hki&w

—-\D‘)Cnuﬁj

¢
:

QE.;;
‘§

& s

[ 1.2 Roles,and responsibilities; Describe your key role and youi mam I’ESDOI’]SIbIIItteS

One W W&S W ’4‘% 'Zl. %\Aa/’d FOQ 1 The student uses a highly
Lo

Lo kpe

Ty s

(1.3 Summary: Give a brief summary of how you contributed to your project during the following

i /le, T"M effective research method to
! ! U%km My Wﬁ n a collect data and demonstrates a

‘ ‘QFPCHJ\L = 'OJLCL mtuﬁ%"’? high level of analysis of her data
'U%L J('h,b W : ' findings. A survey & focus group

was used as primary research

and desk research was carried

activities: out online. Detailed analysis
(a) How I contributed to researching the projgct was presented in her research
I -Bh/, template.
Wos mg‘#\ Sfw MM u
,d,z/cuswn £ |
%ﬁs ;au o
/Ouf‘ rﬁﬁd.
fiﬁ‘% }W“oﬁ%‘” AR
AU
A0 gtk cf’

fow | contriputed to analysing the research |nf0rmatyon .[ /?C‘t 't‘m
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(c) How I contributed to developmg the action plan

/ a/u:?

TdyHow I contrlbuted to comEIIm the project /501% Ub\fwf ('&TCLW Lhe. %

;/ @%@ﬂ o’
W i é)&»jﬁg‘% COﬂir&nkzd
oW Sl

1.4 Review: Describe how you got on as a team and any difficulties you overcame while working as

a team or Describe the advantages and chaHenges of working on thIS group project from your

1.5 Teather feedback

Srecionn in Nzl/o%up ff?mr
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RESEARCH: STUDENT C

Appendix 1: Business in Action — Template for Student Research

Project option: Enterprise in Action
Economics in Action
Finance in Action
Title of your project

Cul/‘hm Pfid Z)7LA 7 5
Method of research -/ Field (primary) resedrch ’

Desk (secondary) research Q/
ECSUMT,A rMﬁ,{/u/ .n"ﬁr./;e‘ 4 /er)(u/é puls L

1.1 Introduction: Outline brleﬂy the purposf.l of your réseafch

FOQ 1: The student uses an

/ le research method

[ [ acceptab
f u’ P Ao ‘e U{ ,ﬁ L ("L\ Wos &} ”{m{ lg _ ad to collect data although the
I"Anr/(é/é W s M O’f# 5&/'(/\0/ J', CU”\E"’L‘&;‘ AV %W/y&;""; analysis of the data findings lacks
W/\, ‘ch were ' wkwﬁ W:ww La fj,b mogfj Cor thw/é /‘/a Le é, ::ﬁ depth. The student confuses

desk & field research in 1.2. In
1.5 (a) the reliability of survey

theeolals’ and Do Sou /ét/\é wl/ecéfj dinsg '

monkey depends on the types

1.2 Method of research: Explain briefly why you have chosen your method of research

u/ me ﬂwj/‘) E b«.ot/l'z/“ _, u/fe/t{ V\/&"‘é /M Wﬂ%/ W of questions asked/people

‘ - j = avf': e B completing the survey not on the
e r 7 AL 0

VCG"‘/’T/( fe ""”f 24 ‘M” M EARCLAENy, o (G ratings of the system itself. The

Focss grouft nbervicnsind Uw prt stuckents, I u{fo&/ thes b /’fﬂﬂ

W i bt llin“obook 904 corsunes 1 furt of oy Fickd reserchy

me,wn/(y & MMK ’f‘ﬂt\/)‘/h&/;% (WL[,

student could improve 1.6 by

basing their key message on their

I%‘F“*’“\Wﬂ”‘5 findings and i
gs and not on their personal

b sasl smadint and  thic Preferences , ‘

1.3 SQ’urces Lisf your source(s) of mformat,lon " experience of the project. To
Snrvey Mol‘i...j wWeh & sperce F "(MLZ@’” that gove S /\43 improve 1.7, the student could
LOASMINTS  ppc | PFZ]‘M"‘M( chocs I“'& W"{( e 16 M Sbudents give specific examples as to how

@I)A@ pale O //,,n § \\/[\[f U\w f {u/ :«/m[ r/ his findings will affect the teams

1.4 Sumrﬁary Give a brief summary of what ybu found out as a result of your research

ﬁS /J F"éﬁu(f ﬂ[ |4 {‘ngaf(‘;,‘_ %UM M da/é action plan.
UW m,%m\ C? p&w u/éw ] i ww‘/j W £,
ollect  dms and khe “%Wﬂ

Vol would |y (m M Lonyenicpl M n

N

’b/ﬁ OZ‘OVO{GVQI, M evelifoe Mxéwa\uﬂ/ (n H‘W
’ werlids
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1.5 Evaluation of findings: Think critically about the following questions and write a short response

(a ) Were you surprised by your findings? lee a reason for your answer
T wes net s M/’M@d by g 4#:0//%
b«,u MU{"(; P&LP/Q’ & \C 5

(b) Is the source of your research reliable? Give a reason for your answer

Survey Moy 8 o wery reliable sauret dut b 174
mﬂf/{‘ﬁ M%? aﬂ th 1942414 12 W@%“/&'Jf 67% ANBUR(T
ubw (}bed Cocus ff‘ wfs oure albo

;ﬁ SoML NG face to %'uus ‘x/\/"(’\- O
Isthe| o

M‘ - A4 _J,- o]
frefer ond denl fro]

rmation one-sided or biased? Give a reason for your ghswer
] ) ( ¢ - — T
J/J;.y (m:w f? U@, m},&rwh 4 receved wok

’ | ) 7 ( :
one. Sided o !_gm/ﬁ,z,,jq }fc cowht, ol »»’\,,MNWL&M?
wad gathrd from relinble Sources.

1.6 Conclusion: Based on your findings what is the key message you will share with your team?

Bosed pn W}ﬁ iﬁmitle‘((; . {ju, */Mf
W‘tln h’ﬁ W.’ :/; \Q“Ak/ i

o - - L
A/;:/j =0 v [ ‘v'/\)\/( le:lLu
: s 04 [ H o / )
( Mo 256wl '#U) ”bv{ YY) /u/ﬁur f,b 0 ib oM. .

1.7 Decision-making: How do you think your findings will affect your team’s action plan?

qu) j-:t,md,uj’f Wi '\.\\ @ f &’CCE e

‘0;»0’”'/5 ackion _PE&/Y‘,

S et we twuu Pleak M1 Ww}z fo add
the O werfeint  ond %Wé ' :

a  bether undyrs

( tcmoi@u g’(,
‘wx«,&b(, "‘Aff Conspmas ”"/(://F{Mfé W:w/t j

bo

1.8 Recording your sources: Provide some evidence of your research e.g. interview questions

questionnaire, photocopies, images, notes, graphic organizers etc

QL,L(\IO ) /r'l” (/1\\ \o ((@ ). Y /#
P

v
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REFLECTION: STUDENT C

Appendix 2: Business in Action — Template for the Student Reflection

/
Project option: Enterprise in Action @

Economics in Action
Finance in Action
Title of your project Stud

(/mi [uw\ CN/?A/ (MJ

1.1 Introduction: Provide a brief outline of your project

n ¢ ) ) ‘ FOQ 5: The individual Student
Mﬁ Yroduek 16 @ ,(“;La b Hm,b 4 el Could Q

Reflection provides some

| ; ‘ | I 7 . [ .

e (A/H‘M ym“k o whie (hoc 0 {7, « ,/l.r“.‘):(’{_z {A[/ ball fure 4 evidence of how the student

a f(.\ »C Hﬂt ah })‘b Worn oM d & Y are 4&1//&/ Yau could engaged at some stages of the
in u t é-;uo SO 1§ l;\b P( g5 ind {L, %@ Rl Qna) all memjé project. In 1.3b the student states

(9N oa J.\rm bbors  [ram  mawips Hmf )"A//ﬂ [x2 /A«/vbu MIN & r/(ﬁm’ o caqpmat,
1.2 Roles and responsibilities: Describe your key role and your main responslblhtles

on o oo /ujl ey wos by faed ok e with a fink l them to the PowerPoint but
0w Sunvey grpun j ﬁ; /} (sc’/‘ﬁ/l/é (144944 fL /a/; Leed Zv ek on ;g!%” there is no evidence of this in the
Comamiss Peferentess L respnsd, [ike tons Hat L he ‘J % uaé project. He could also highlight

e prize bl frots Gspg  whith &c—t C:/“b& Fnother hoy role Wit
wﬁ o Shanlls {L‘{Zu& & /e‘& Powerpoing Such as (o, ‘/(‘¥Am oy V7 n i o (’7'1/ Cé a/"cf(

1.3 Summary: Give a brief summary of how you contributed to your project during the following %

how he analysed the findings

from the focus group and added

how he analysed his secondary

research.

activities:

(a) How | contributed to researching the project

T edibdd & \"%&tbmku,' ) the fro b}//{ A /,,ﬂh/ g
«7{3 ’db Chokund fw ,ww-cj Age an ] /’Wf Foil Uu,gé

(«.'}J/ I/F«-}CMKO/A / ,:,4 g:o,(‘z\/)p‘&)ﬁ mn 6".1, (V\L& o
{7r5'?4wé,<. I /‘ubéo conts u/m&/d % eré
&, u{;‘(,fj n;u/l/[)/j./‘ as M eV 17/(/5& wl :/j\i dJ‘&’W;

(b) How I contributed to analysing the research information

al

LYV

=Y

~

: f‘f“‘i"’:».’ré‘a{ the YWhlione on  urveM f”w‘d/)@ﬁ
) fooking ok o Pescerbogest—feoptho s
1o yk recywslid Fnswee on <M&/\ (\/W prol o T
Mw \,{i b o mst rquskd beawse 6F

Luf W on pugly ze rQCJ//s Lilliv, 1 af oAy s d mu)/

fows grup inSeemalin F-f( 'u(cw the retut o3 th Ot geas
by the foerge k. ’




Junior Cycle Business Studies - Second Year

(c) How | contributed to developing the action plan
T voclvibufdl 5 Wy ackcon Plan by Jﬁ)/ﬂ7 (lac sor Yo
2 ] A - . 2 A dp
(i f (e !ﬂri,ﬂrﬂ; % O 1 II / Ce ) v A (’Zi"« o ﬁ\(}\w{

L f° kg e ‘\f\'rcﬂ;;;é, ‘
o bk whre du pradud W wld be sbualzd ond that £ would b‘p tn low|
,l“"-;!"!‘“\,r‘{lu'/& ob Teawslid b Y _'Q‘i LonstamirS 4 ;L,‘,’ Ve o Lt

LSS r,l/'f'l hit) M LoMfepit

. P a |
;,.\A‘ Weknesiede  [ar o4 Yol Hni

FOQ 5: Reflections on his

lLindur experience of group work are
(d) How I contributed to compiling the project

Abir

limited. To improve, the student

L > i
T did 4 Questinten th Samen | td a bl e
/ ) i\( <+ dd a bulled, fonli an should discuss the difficulties

r 0 ) - |
[ L bl A Py ™ o : . i / | s . .
6‘& rens (,;‘[,h"f) 03 ‘“‘)' fro ECV; L dd Tlace far [ho W or challenges of working on this
T R MHJ ©£Cog a4 SWO 1, T made e thay Batl Lo group project and how they
Lo Weallaess> € / v (L o %
. /i o ; | T | [ ’ ‘ overcame them.
L !-,;,11“..[1 ,,,1: L~ e [,%4(’@ N o an d A W 1 \4 H} Lol g{,,'(r\

1.4 Review: Describe how you got on as a team and any difficulties you overcame while working as
a team or Describe the advantages and challenges of working on this group project from your

individual perspective

7 W\J {A) ’ 3 i )_ b \ )
L 8 W 0y W Cl J‘,,f, AP 2 te /,
) J =W CROCLMUN s o]
> We all did an 2 A gD [
! v oy QMO A w73 ‘;\_i\,{’{\‘{ an J

Ny { / A ( g i i 4
AL ey (/"/” We “"3’041«/(’ . ( vina he  ling \
£ / 1 2

h 80 Y

it Wéere no  Challengeg aC Ln My
2 01 ps R | : | ) 7 Y. / o)
EVerlypge oy /Z‘.w/ cellopalld el th, Lot il of
i P u U/ ) { v VAR ST UM
ijﬁ N sy

1.5 Teacher feedback ./
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LEVEL OF ACHIEVEMENT

STUDENT A:

OVERALL JUDGEMENT Exceptional

STUDENT B:

OVERALL JUDGEMENT Above expectations
STUDENTC:

OVERALL JUDGEMENT In line with expectations

E‘ Exceptional ]E\ Above expectations ’;/‘ In line with expectations ’:/‘ Yet to meet



