Junior Cycle Business Studies: First Year

Strand: Personal Finance

Consumers: Rights and Responsibilities

Learning outcomes in focus
Students should be able to:

Personal Finance 1.7 Distinguish between
and appreciate their rights and responsibilities
as consumers.

Learning intentions*

We are learning:
* how to be safe online when shopping

* tounderstand and appreciate consumer
rights and responsibilities

* tobeabletopresent and communicate to a
particular audience

Teaching and learning context

This task was completed after six 40-minute
periods which covered the theory of
consumerism and online consumerism.
Students spent one class period assembling
their work into posters to display on the
classroom wall. Students were required to
use a computer and textbook to research
their information. They could complete the
task using a computer if they wished but
this was not a requirement for success. This
task was completed at home as home work.
This was an individual task. Students were
introduced to the concept of what a consumer
is and what rights and responsibilities an
informed consumer has. The concept of
“distance selling” and the protection that EU
affords them was discussed. Practical advice
about how to stay safe while being an online
consumer was discussed.
* Introduced to the concept of a “Consumer”
and its definition
» List and explain the different traits of an
informed Consumer
* Define what a contract is, when and how it

*What the student should know, understand and be able to do at the end of the lesson or series of lessons
** Summary of the key steps the student needs to fulfil in order to achieve in the task

is formed

* Beable tolist and explain the rights of a
consumer and give appropriate examples
of each

* Discuss examples of when or how their
rights were protected or impinged in their
own lives in the past

+ List and explain the different
responsibilities of a consumer

+ Discuss how to protect oneself when
shopping online

Using online shopping and being an online
consumer as an example we will explore

the different ways online consumers can
protect themselves online, be aware of the
rights which online consumers have which
are appropriate for online shopping and
responsibilities online consumers have while
shopping online.

Task

You are required to design a large poster
which could be hung up in the computer
room in school to inform students about how
to be “Online Savvy” when purchasing goods
online. This poster should also advise Online
Consumers what their appropriate rights and
responsibilities are as when shopping online.

Success Criteria**

SC1: explain ways he/she can protect him-/
herself while shopping online

SC2: recognise and explain the rights and
responsibilities which he/she has while
shopping online

SC3: discuss why some rights may apply more
to online shopping than others

SC4: present the information in a clear and
attractive poster which is appropriate for the
target audience
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Your rights online:
1. Neverdo a credi
in public places |
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« Never put any personal information on popup windows as they can address of the by
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Research the seller or website and get feedback and comments on
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" Online Shopping and Normal Shoppil

The difference between Online
Shopping and normal shopping
it that you are not in physical
contact with the seller. You need
the internet for online shopping
50 you can go on to different
websites like you would walk

in to different shops.
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Your rights online:

1. Never do a credit card fransaction
in public places like an airport or a
shared computer.

2. Never give any personal information
on popup windows.

When buying online:

* Before you purchase the product mc¢

3. Make sure you check the geological conditions and that the business give
information on popup windows as they can [ address of the business. what to do if you change your mind.
srsonal information with other business. ~ the “Cooling Off" (the time of 14 day
sbsite and get feedback and comments on | applies.

Lo, ¢ Remember to check the geological
ogical address of the business or the Responsibilities: g" :he C?nsrmef ffigh?s :of fvou hoge

ithi nly protect you if you buy from a bt
ase of any fault within the product or : & WheneuirERE e fro:fc): bUSingss omiide ofythe nas

is our responsibility to know our

rights and complain to make

sure you are happy with the product.
_l

rights.

> - If things don't go to plan:
Online Shopping and Normal Shopping:
« If what you have bought has amived broken you must w

gﬂgsgféegﬁg :gm;i%g;g;z | business. You are entitled to the three Rs: Refund, Replal
it that you are not in physical Repair.

contact with the seller. You need « If you have bought a product and you have changed y
lgeygﬂecrf,i';‘;’;’,? l:z%?;gg:? & have 14 days to refurn the goods and get a refund.
websites like you would walk « If youritem does not arrive within 30 days you can canc
in to different shops. cancel the product the money must be refunded withc

Buying from an individual or auction site:

« Make sure to always read the terms and conditions because most <
auction sites don't check the quality of the item. | -1

e Consumer laws do not apply for auction sites as the seller is another
consumer, There is also no “cooling off" period

Buying from a non EU website:

1l information
¢ If you buy from a company ¢

shipping of 22euro and you v
¢ |f something goes wrong witt
outside the EU, then the wek
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When buying online:

gien * Before you purchase the product make sure to read the terms and

gical conditions and that the business give you information and the form on
what to do if you change your mind. The business must also tell you if |
the "Cooling Off" (the time of 14 days to change your mind) period
applies.
* Remember to check the geological address of the business because
all the consumer rights that you have read about on this poster can
only protect you if you buy from a business inside the EU. | f you buy

dit from a business outside of the EU then you don't have the consumer
S:r rights.
3 product.

ngs don't go to plan:

If what you have bought has anived broken you must write/call the
business. You are entitled to the three Rs: Refund, Replacement or
Repair.

If you have bought a product and you have changed your mind you
have 14 days to return the goods and get a refund.

If your item does not arive within 30 days you can cancel. If you
cancel the product the money must be refunded without delay.

ind conditions because most
of the item.

ion sites as the seller is another ‘
ff" period ‘

S
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Buying from a non EU website:

If YOU, buy from a company outside of the EU you will have to pay
shipping of 22euro and you will have to pay VAT,

If somethnng goes wrong with the product and it has been bought from
outside the EU, then the website's return and refund policy will apply
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Teacher annotations using the success criteria

The annotations capture observations by the teacher, using the success criteria, with

a view to establishing the level of achievement this work reflects. The annotations

and judgments were confirmed by a Quality Assurance group, consisting of practising
teachers and representatives of the Inspectorate, the State Exams Commission and the
Junior Cycle for Teachers support service.

The student fulfilled all success criteria as they:
The student fulfilled the majority of the success criteria to a high standard.
The student could improve by including a clearer heading of the content on the top of the

page which clearly identifies the content contained within it. The student could also cover
less content and present it in a way that is more easy to read.

Overall judgement: = Above Expectations

g Exceptional = Above expectations ; In line with expectations - Yet to meet expectations
= P = p — I p




